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Medicare Marketing Rules - Open Enrollment 
 

 

1. How can plans contact and market to me? 

Medicare has rules about how Medicare Advantage and Part D plans can contact you and market 

their services. There are special rules for Medicare’s Open Enrollment Period, which runs from 

October 15 through December 7 each year. Plans can begin marketing as early as October 1 each 

year. Knowing some of these rules can help you protect yourself from dishonest plan agents or 

people posing as agents.  

Plans are allowed to send you mail. However, unless you are currently enrolled in the 

company’s plan, they are not allowed to call, email, visit you at your residence, or approach you 

in public to market their plan without your permission. Agents and brokers can have educational 

exhibits at public events, but they cannot try to enroll you in their plan at these events. They can 

only give out their contact information on request, and then you must be the one to call them for 

more details.  

2. In what locations are Medicare Advantage and Part D plan representatives allowed to 

contact me? 

Medicare Advantage and Part D prescription drug plan representatives are only allowed to 

contact you in certain locations. It is a Medicare marketing violation when a plan or plan 

representative contacts you in a location that is not allowed. They are not allowed to approach 

prospective enrollees in public areas such as a parking lot or mall. In health care settings, they 

are only allowed to provide sales information in common areas such as the cafeteria, conference 

rooms, or community rooms, and plan-specific information cannot be displayed or promoted in 

waiting rooms or treatment areas. If you schedule an appointment with a plan representative, 

they can come to your residence to talk to you. They cannot go door-to-door or go to your place 

of residence without a scheduled appointment. Insurance companies are allowed to mail you 

information. They can also place ads in papers, online, and on television. 

 

3. What can happen at an appointment with a plan representative? 

You can schedule an appointment with a plan agent or broker to discuss plan information. The 

appointment can be in your home or a public place, such as a coffee shop or library. The broker 

can only schedule this appointment with your permission. Before the appointment, you must 

formally indicate the topics you would like to discuss (called the Scope of Appointment by  
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Medicare). The broker cannot tell you about products or plans that fall outside of that scope  

unless you have given permission before the broker discusses them. For example, if you 

schedule an appointment with a broker to talk about a Medicare Advantage Plan, the broker 

cannot speak to you about their company’s supplemental policies (known as a Medigap) as well, 

unless you agree to it and the broker documents the second Scope of Appointment.  

 

The broker is only allowed to talk to the person who has the appointment. The broker cannot talk 

to other people in the building, such as your neighbor. To speak with your neighbor, the broker 

must schedule a separate appointment with that person (and only after that person requested 

contact). 

 

4. What are the rules for a plan’s educational and marketing events? 

Medicare has rules for what Medicare Advantage and Part D plans can do at educational and 

marketing events, and there are differences between the two. Here are some differences between 

these two events:  

 

 

Educational events:  

 Explicitly advertised as educational 

 Held in a public venue (not in home or one-on-one settings) 

 If for current enrollees: plan-specific information is allowed 

 If for prospective enrollees: plan-specific information is not allowed 

 

At an educational event, plans cannot: 

 Distribute marketing materials or enrollment applications 

 Provide information about plan costs, such as copayments and premiums 

 Display or attach plan representative contact information to education materials, unless 

you request it 

 Have a marketing event immediately after in the same location (such as in the same 

hotel) 

 

Marketing events: 

 Invitations must say:  “A sales person will be present with information and applications.” 

 Designed to steer, or attempt to steer, potential enrollees toward a plan or limited set of 

plans 

 

At a marketing event, plan representatives can discuss specific plan information with you and 

hand out enrollment applications. Plans must submit all of their sales scripts and presentations to 

Medicare for approval before using them. If a plan event is not specifically advertised as an 

educational event, then Medicare considers it a marketing event.  
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At a marketing event, plans companies cannot: 

 Require you to provide contact information to attend the event. 

 Give you a health screening or give the impression they only want to enroll healthy 

people, which is known as cherry picking.  

o An example of cherry picking would be a plan that has a marketing event on the 

second floor of a building without an elevator, requiring people to walk upstairs to 

attend the event.  

 

5. Are Medicare Advantage or Part D Plan representatives allowed to give me gifts? 

Medicare Advantage and Part D plan representatives are not allowed to give you gifts in 

exchange for signing up for their plan. They can use gifts for promotion, as long as they are 

given to everyone who attends a promotional event, not just people who sign up for the plan. 

These gifts must be worth no more than $15 (for a total of no more than $75 per person, per 

year) and cannot be in the form of cash.  

 

For example, a plan is allowed to give out a notepad with the plan’s name on it, since the item 

value is below $15. Gifts cannot be health benefits, such as a free checkup. Plans also can offer 

one large gift (e.g., a raffle prize) as long as the cost does not exceed $15 per expected attendee. 

For example, a raffle prize cannot be worth more than $150 if ten people are expected to attend 

the event. At marketing or sales events, the plan is allowed to serve light snacks and 

refreshments. These snacks combined cannot add up to a meal. Meals can be served at 

educational events, as long as the event meets Medicare’s requirements for educational events 

and the meal is not worth more than $15.  

 

For detailed information about Medicare marketing guidelines for Medicare Advantage and Part 

D plans, visit: https://www.cms.gov/Medicare/Health-

Plans/ManagedCareMarketing/FinalPartCMarketingGuidelines.html  
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